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These regulations and guidelines are applicable to Exhibitors that have entered and been awarded in 
the following Sydney Royal Competitions: 

Alpaca  
Angora Goat 
Arts & Crafts 
Beef Cattle 
Boer Goat 
Cage Bird 
Cat 
Dairy Cattle 
Dairy Goat 
District Exhibits 
Dog  
Flower & Garden 
Frog & Reptile 
Horse 
Pig 
Pigeon 
Poultry 
Rabbit 
Rat & Mice 
Sheep & Fleece 
Woodchopping & Sawing 
Beef Challenge 
Pure Bred Carcase 
Trade Carcase 

 

Congratulations, you’ve won an Award at Sydney Royal, now what? 

It’s time to take advantage of your success and reap the benefits of being an award winner at Sydney 
Royal.  

 
Winning a Sydney Royal award is a testament to achievement at the highest level, giving you the 
opportunity to promote the outstanding quality of your business, stock, produce or skills, allowing you 
to stand out from your competitors.  
 
The Royal Agricultural Society of NSW (RAS) has rewarded agricultural excellence since its 
establishment in 1822, setting the benchmark for distinction through the Sydney Royal Easter Show and 
the Sydney Royal Wine, Dairy Chocolate, Beer & Cider and Fine Food Shows. 
 
Industry and consumers recognise Sydney Royal as a mark of excellence. Displaying your award 
communicates the achievement, and provides a valuable selling point for you and your business. 
 
This kit is designed to assist you in promoting and marketing your stud, farm, stock animals, produce 
business or skills. Please take special notice of the Terms & Conditions for use of the Sydney Royal 
Artwork. Any breach of the artwork copyright could result in disqualification and ban from future 
competitions.  
 
Please keep in mind that the Sydney Royal artwork and regulations may change from year to year, so 
it’s important to review this document each time you win. 
 
This advice is general and further advice may be provided by a marketing or promotion specialist, there 
are many ways that a product could be promoted and there is no one solution for everyone.  
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